
 

Lesson 1: Businesses and Products 
Program: Young Entrepreneur Program 
Grade: 7-9 
Lesson Length: 1 - 1.5 hours 
Subject: Entrepreneurship 
Concept: Design Thinking Process - Ideate 
Lesson: Businesses and Products 
 
Objectives: See Curriculum Objectives Document 
 
Materials: 
Lesson 1 - Businesses and Products Slides 
Partnership Agreement 
Learning Journals 
Sort That Business Activity Documents 
 
Introduction:  

1. Optional: Start this program by inviting a local entrepreneur in to speak to the students 
about their experiences being a business owner. Use page 1 in the Learning Journal for 
students to reflect on their experience! 

 
2. Have students work in groups to create a mindmap stating what they think 

entrepreneurship is.  Students will write ‘Entrepreneur’ in the middle of the page and 
brainstorm to create a mindmap.  Afterwards, lead students in a discussion about what 
they think it means.  

 
3. Ask students if anyone in the class has ever thought of owning their own business or if 

anyone has had their own business.  Explain to the class that owning a lemonade stand 
or babysitting could be considered a business!  
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Development: (55 - 65 minutes) 
 

Approximate 
time needed 

Directions 

10-15 Minutes ● Explain to students the three different types of businesses: 
manufacturing, service and retail. 
 

Manufacturing: Businesses that make products to sell. 
Service: Businesses that offer a service that helps others. 
Retail: Businesses that sell the products that manufacturers create. 
 

● Sort That Business activity 
Each student will receive a “name tag”, their name tag will have the 
name of a business on it, it is their job to sort themselves into the three 
business categories (Service, manufacturing, and retail). At the end go 
through as a group to decide if everyone placed themselves in the right 
category.  
 
Have predetermined areas set up for each type of business (one corner 
for manufacturing, one corner for service, one corner for retail). 
Optional: hang up signs to designate each corner.  
 

● Next, explain to students that they will be participating in the 
Young Entrepreneur Program where they will create a 
manufacturing business - going through the process of creating 
their own product that will be sold at a tradeshow. They will also 
learn how to create a business plan, a budget and marketing 
materials. At the tradeshow they will sell their products, giving a 
portion to a charity decided on as a class, and keeping the 
profits! 
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10 Minutes ● Following the slides, explain to students the difference between 
the types of ways businesses are organized: sole proprietorship, 
partnerships, and corporations. 

 
Sole Proprietorship:  

● Simplest form of business  

● One person is responsible for all of the business decisions.  
● There is no legal distinction between the owner and the business 

entity. (the business owner is responsible for all debts). 
 
Partnership: 

● Business decisions are shared between the partners. 
● May not equally share the business’ profits or losses. 
● There is no legal distinction between the owners and the business 

entity.  Partners are responsible for all debts according to their 
share. 

● A contract, called a partnership agreement, is signed. It 

outlines the details of the partnership. 
 
Corporation: 

● Legal entity separated from its owners  
● Created when it is incorporated by a group of shareholders  
● Can exist forever despite the death of a member 
● Ex: Google, Toyota Motor Corporation, Microsoft Corporation 

 
For the purpose of this program students will be working either as a sole 
proprietorship or as a partnership.  Have students decide which type of 
business they would like to have for this project, reminding students that 
partners must split their profits at the end.  If students are working in a 
partnership, they must sign a partnership agreement.  Once signed, 
they are committed to designing a product together.  If they decide to 
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break their contract, both partners then must come up with an entirely 
new product idea on their own. 
 

5-10 Minutes ● Discuss what makes a great product idea by first having 
students discuss in groups what makes them want to buy an 
item when they go to the store.  Give them 3 minutes to 
brainstorm and then have students share with the class.  

● Go through the slides, sharing that some of the reasons people 
buy products include originality, need, appearance, quality, price 
and function.  A product solves a problem by fulfilling a need in a 
customer’s life.  Students should keep these ideas in mind as 
they come up with ideas for their own products! 

Optional Extension: Have students look up products on 
www.kickstarter.com and gather information about a product that they 
find interesting.  Have them think through the reasons why a consumer 
might want to buy this product.  Then have them present their product 
and idea to the class. 

15 Minutes ● Ideation: In the design thinking process, an essential part is 
ideation - brainstorming as many ideas as possible before 
committing to a potential solution.  Some businesses brainstorm 
as many as 600 ideas before settling on one idea! Today 
students are going to try to brainstorm 50 product ideas 
individually.  

● Have students turn to page 3 in their learning journals.  Then set 
a timer for 3 minutes and tell students to brainstorm as many 
ideas as they can, with the goal being to reach 50.  Close to the 
3 minute mark, if you see that students are still coming up with 
lots of ideas, give them an extra few minutes to brainstorm. 

● Discussion: Next have students share their ideas with their 
partner.  For those working as a sole proprietorship, have them 
partner up with another sole proprietorship owner.  Each person 
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will share their ideas, not discussing what they might pick but 
just sharing what they wrote down. 

● Give students 2 more minutes to write down additional ideas to 
their list. 

● Students will then decide on their top 3 product ideas and list 
them in their learning journals on the top of page 4. (Partners will 
work together to decide on 3 product ideas, sole proprietors will 
decide individually.) 

15-20 Minutes ● Critical Friends Protocol 
 
Each business should have 1 book open with their product ideas 
displayed.  Using the Critical Friends Protocol, rotate from table to table 
(gallery walk) and provide feedback about each group’s ideas. Leave 
feedback on sticky notes on page 4 using the format: I like, I suggest, I 
wonder.  Feedback should be kind, specific and helpful.  Give students 
about 1-2 minutes at each set of product ideas.  
 

 
Closure: 

1. Give students a few minutes to discuss the feedback in their business groups.  Then 
have students record what they discovered through the feedback in the Discovery 
section on page 4 of their Learning Journals.  

 
Assessment: Learning Journal 
 
Notes: 
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Product Idea Generation 
In 3 minutes, brainstorm as many product ideas as you can.  Then discuss and spend 2 minutes 
adding to your list! 

1. 26. 

2. 27. 

3. 28. 

4. 29. 

5. 30. 

6. 31. 

7. 32. 

8. 33. 

9. 34. 

10. . 35. 

11. 36. 

12. 37. 

13. 38. 

14. 39. 

15. 40. 

16. 41. 

17. 42. 

18. 43. 

19. 44. 

20. 45. 

21. 46. 

22. 47. 

23. 48. 

24. 49. 

25. 50. 
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Potential Product Ideas: 
 

1. _____________________________________ 
 

2. _____________________________________ 
 

3. _____________________________________ 
 
 

Feedback to Consider - Critical Friends Protocol 
 
Discoveries: 

●  
 
 
 
 
 

●  
 
 
 
 
 

●  
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